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Abstract 
This research aims to explore and analyze the perceptions local residents living in an 
area with a masjid have of Islam and Muslims. A text mining method was employed to 
identify components that make up their perceptions, and as a result, six clusters were 
extracted (“evaluation based on experience in a local community,” “aspect of negative 
feelings regarding conflict,” “aspect of a typical image regarding radicalism and 
terrorism,” “aspect of positive evaluation,” “aspect of knowledge,” and “aspect of 
fear.”). How such perceptions can change or evolve, in relation to the social interactions 
Muslims and non-Muslim may have, must be closely investigated in future researches. 
 
1. Introduction 
Over the past thirty years, there has been significant growth in the number of 
Muslim communities established in Japan, and in 2018 there were estimated to be 
200,000 Muslims living/staying in this country (Tanada 2019). In 1991, there were two 
masjids (mosques), while in 2019 there are over 100 (Okai 2018). This growth in the 
number of Muslim communities and masjids has occurred against the backdrop of an 
improving socioeconomic status, and growing social networks. Muslims conduct 
diverse activities in and around the masjids, including educational activities, acquiring 
graveyards, and projects for cultivating mutual understanding between Muslims and 
local residents. 
Although there are many debates in Japanese society about the possibilities for 
building cross-cultural understanding between Muslims and non-Muslims, very little 
research has been conducted to gather objective data summarizing non-Muslim 
residents’ perceptions of Islam and Muslims. This paper aims to do exactly that through 
analyzing such perceptions in one local Japanese community. 
 
 共愛学園前橋国際大学論集 No.20 
 
100 
2. Perceptions and attitudes toward Islam and Muslims 
We will begin by reviewing previous studies that focused on perceptions and 
attitudes of non-Muslims toward Islam and Muslims. Empirical research on this topic 
has been conducted mainly in the United States and Europe (Zick and Küpper 2009; 
Bevelander and Otterbeck 2010). Comprehensive studies of Islam and Muslims have 
analyzed variables relevant to the expression of perceptions and attitudes toward 
Muslim immigrants. These researches used determinants based on personal attributes. 
The attributes associated with more positive attitudes toward Islam and Muslims could 
be identified by gender (female), residence (urban dwelling), age (younger), education 
level (higher), socioeconomic status (high), and whether or not there had been direct 
contact between the respondent and Muslims (there was) (Bachner and Ring 2004; 
Bevelander and Otterbeck 2010; Okai 2010). However, these findings were not 
consistent across all studies—in other words, a variable correlated with a positive 
attitude in one study might not have shown a similar correlation in other studies. 
In addition to these variables, Wike and Grim (2010) explored the determinants 
of negative attitudes toward Islam across Western countries, using the results of a Pew 
Global Attitudes Survey. In this study, researchers used the perceived threat hypothesis 
(Quillian 1995; Scheepers et al. 2002; Gibson 2004) to build and test a structural 
equation model that incorporated the hypothesis that perceiving Muslims as a threat 
leads to having a negative attitude toward them (Wike and Grim 2010). They found that 
when they introduced the known negative attitude determinants of “security threats,” 
“cultural non-integration,” “cultural conflict,” “low-level general ethnocentrism,” 
“religiosity,” “low overall sense of satisfaction,” “age,” “socioeconomic status,” and 
“gender,” to the study subjects, their responses indicated that “security threats” and 
“cultural non-integration” were the determinants most closely correlated with negative 
attitudes. 
While there are some existing studies on non-Muslims’ perception of Islam and 
Muslims, research in the context of Japan is still scarce. The first study to address this 
subject was a pioneering research conducted by Matsumoto (2006), who studied 
high-school students in Tokyo in order to identify factors that influenced the formation 
of their image of Islam. Using the results of this study, he was able to categorize the 
students into two groups, thereby revealing a paradoxical situation in which the model 
students—namely, those who exposed themselves to more information about Islam than 
their counterparts—had a more negative image of Islam (Matsumoto 2006). Interpreting 
these results, Matsumoto hypothesized that this more-negative attitude resulted from 
bias inherent in available information. The students’ had developed the image they had 
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of Islam because, “although they are strongly aware of the need for a rational 
understanding of Islam, they tend to be strongly influenced emotionally by the large 
amount of biased information in circulation” (Matsumoto 2006: 201)1. 
Other attitudinal studies have been conducted of Japanese workers involved in 
providing development assistance, and business people who had lived in the Middle 
East for a substantial amount of time. Their findings were documented in a series of 
papers published by Yoshitoshi (2008a, 2008b) and Tanigawa (2009a, and 2009b). A 
characteristic of these studies is that they were able to capture information on how the 
respondents’ impressions about their local communities and Islam changed after living 
in the Middle East. The researchers concluded that the images of Islam formed in Japan, 
a country where Islam is something unfamiliar, became relatively better after living in 
an Islamic local community and having direct contact with Muslims. 
However, these studies focused on perceptions and attitudes toward Islam and 
Muslims in very specific groups. It was not clear whether these findings can be applied 
to other groups, or to the general public in Japan now living next to a growing Muslim 
population. 
Using new questionnaires and measures designed to compensate for the 
shortcomings evident in previous research designs, Okai and Ishikawa (2011) analyzed 
the determinants of local Japanese residents' perceptions and attitudes toward Islam and 
Muslims, as well as foreigners in general. With this, hypotheses and relevant factors 
regarding determinants of the perceptions and attitudes toward them presented in 
previous studies were verified. These determinants included the perceived threat 
hypothesis (Quillian 1995; Scheepers et al. 2002; Gibson 2004), the personal attributes 
hypothesis (Bachner and Ring 2004; Bevelander and Otterbeck 2010), the contact 
hypothesis (Allport 1954/trans. 1961; Cook 1978; Brown 1995/trans. 1999; Nagayoshi 
2008), and the impacts of mass media on attitudes (Midooka 1991, Kamise and 
Hagiwara 2003; Hagiwara 2006; Mukaida, Sakamoto, Takagi, and Murata; 2008, 
Tanabe 2008). Though the results supported these previous study findings, the following 
challenges still remained: 1) ascertaining how applicable the model was for other cities, 
and 2) ascertaining whether all elements significantly affecting their perceptions were 
fully identified. Since pre-coded questions were used for purposes of hypothesis 
verification, the possibility of not all elements being identified cannot be ignored. 
Building on such earlier findings and limitations, and all that is mentioned 
above,  this study was designed to have the following objectives: 1) to collect 
quantitative data documenting local residents’ awareness; 2) to explore local community 
perceptions toward Islam and Muslims using open-ended questions; 3) to analyze 
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relevant factors associated with local residents’ images of Islam and Muslims; and, 
finally, 4) to extract the structure of the images local residents in Japan have of Islam 
and Muslims residing in their locality. Open-ended questions were employed due to 
their effectiveness in identifying elements and gathering more information regarding 
local residents’ attitudes toward Islam and their Muslim neighbors that pre-coded 
questions may be unable to capture. 
 
3. Study overview and methods of analysis 
3-1. Study overview 
A “Survey of Attitude toward Foreigners2” conducted by the Research Office 
of Asian Societies, Faculty of Human Sciences, Waseda University provided the data for 
this study. The survey was conducted in October 2012 in Higashi Ward, Fukuoka City, 
Fukuoka Prefecture. The population of this area in 2012 was approximately 290,000, of 
whom 8,000 were foreigners3. While this survey was designed to ascertain attitudes 
toward foreigners in general, it also included questions specific to Islam and Muslims. A 
large masjid had been built in this area in July 2009, in the residential area near Kyushu 
University. The estimated population of Muslims living in this area in 2012 is 
approximately over 600. An overview of the survey is as mentioned below.  
 
[Overview of the Survey] 
Purpose: To explore the determinants of Japanese residents’ attitudes toward  
foreigners; 
To build a causality model describing the formation and expression of their  
attitudes; and  
To explore Japanese perceptions of Islam and Muslims. 
Study area: Higashi Ward, Fukuoka City, Fukuoka Prefecture, near the masjid built in  
Fukuoka in 2009 
Survey subjects: Local residents (age range from 20 through 70) 
Survey questionnaire: Created in Japanese 
Sampling method: Systematic sampling using the Basic Resident Register 
Valid responses: 326 responses out of 1,000 people surveyed (32.6% response rate) 
Survey method: Mail-in questionnaire 
Study period: October 1 to October 31, 2012 
Survey conducted by: The Research Office of Asian Societies, Faculty of Human  
Sciences, Waseda University 
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The survey population included residents in Higashi Ward, Fukuoka City, 
Fukuoka Prefecture. The Basic Resident Register was used to conduct systematic 
sampling of 1,000 individuals. Fieldwork involved mailing the survey questionnaire to 
targeted residents. Responses were received from 326 individuals (a 32.6% response 
rate). The gender distribution of the respondents was 45.1% male and 54.6% female, 
with an average age of 45.3 years. The responses by age bracket were: 37.7% in the 
20-30s age bracket, 39.3% in the 40-50s age bracket, and 22.4% in the over 60 
years-of-age bracket. 
Although this survey studied local residents’ perceptions of Islam and Muslims, 
nearly 90% of our respondents had no Muslim acquaintances. Such a proportion is 
consistent with the results of surveys in other cities (Tanada and Okai 2011; Tanada et al. 
2012), and hence is considered representative of the general situation in Japan. This 
should be noted as the context in which the following analysis are firmly rooted. 
 
3-2. Methodology 
We asked 324 respondents to express their opinions freely, on both Islam and 
Muslims. The actual question used was as follows: 
 
Q23. What kinds of things and images do you associate with Islam and Muslims? 
Please write up to three points in simple words in the brackets below. 
 
To better understand the respondents’ perceptions toward Islam and Muslims, 
the responses were analyzed using a text mining method. First, we categorized the 
responses using the free association method. Then, correspondence analysis was used to 
summarize the categorized constituents. Finally, we used cluster analysis to classify 
these constituents, in order to identify the elements underlying the images related to 
Islam and Muslims. Wordminer 1.1 was used to perform the analysis. 
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4. Results 
4-1. Extraction of distinctive words among respondents 
First, we used morphemic analysis to conduct a word-splitting process on 4,740 
freely described words, and extracted 606 terms (components), by removing particles 
that had no specific meaning. We then grouped terms with similar meanings, such as 
“souzoushu: creator,” “Allah,” and “kamisama: god,” which can all be stated using the 
common word “Allah/God.” Through this process of categorization, we obtained 
thirty-seven keywords, each occurring three or more times. 
Table 1 shows the 37 high-ranking keywords (frequency of appearance was 
three times or more) that constituted the images of Islam and Muslims4.  
 
Table 1: Incidence of high-ranking keywords 
Incidence  
rank 
Component 
No. of  
components 
Sample 
 count 
% 
Incidenc
e  
rank 
Component 
No. of  
components 
Sample  
count 
% 
1 devotional/faithful 100 72 13.8% 20 many/a lot of~ 11 9 1.5% 
2 strict 64 58 8.8% 21 cohesive 10 9 1.4% 
3 dietary restrictions 61 40 8.4% 22 Qur’an 10 9 1.4% 
4 exclusive 49 34 6.8% 23 quiet 9 7 1.2% 
5 discipline  44 37 6.1% 24 unapproachable 6 5 0.8% 
6 prayer 38 36 5.2% 25 unfamiliar 5 4 0.7% 
7 radical/extremist 34 30 4.7% 26 get together 5 5 0.7% 
8 terror 30 24 4.1% 27 “an eye for an eye” 5 4 0.7% 
9 fear 29 25 4.0% 28 polite 5 4 0.7% 
10 predominance of men 25 23 3.4% 29 polygamy 4 4 0.6% 
11 fasting 23 22 3.2% 30 simple 4 3 0.6% 
12 staunch/mindless 23 18 3.2% 31 beard 3 3 0.4% 
13 ethnic costume 22 20 3.0% 32 cool 3 3 0.4% 
14 Allah/God 20 16 2.8% 33 Mecca 3 3 0.4% 
15 serious/earnest 17 17 2.3% 34 family-minded 3 3 0.4% 
16 women’s clothing 16 14 2.2% 35 dangerous 3 3 0.4% 
17 woman/women 13 13 1.8% 36 parent-child 3 3 0.4% 
18 Arab/Arabia 11 10 1.5% 37 tradition 3 3 0.4% 
19 war/conflict  11 10 1.5%           
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4-2. Extraction of distinctive words by individual attributes  
To supplement and better understand the results described above, words 
distinctive to certain individual attributes were extracted, using a test of the word’s 
significance based on how frequently it was used. Table 2 lists words distinctive 
depending on gender. It is clear that male and female show different tendencies. Males 
were more likely to use negative or terror-related terms such as “staunch/mindless,” 
“exclusive,” “terror,” and “radical/extremist.” Females, on the other hand, were not as 
likely as males to use negative terms. 
Table 3 shows words distinctive to different age brackets. The 40-50s age 
group was more likely to use negative terms, compared to the other two groups. Words 
used to describe Muslims by the 20-30s age bracket were more moderate compared with 
the word choices of other groups. Words in the 20-30s age bracket included “dietary 
restrictions,” “serious,” “women’s clothing,” and “prayer.” Negative terms that 
characterized the 40-50s age bracket rarely appeared in the 20-30s age bracket. 
Table 4 lists words distinctive to respondents with experience of having 
traveled overseas. Participants with no such experience were more likely to use 
relatively negative terms like “terror,” “fear,” “beard,” and “dangerous.” Meanwhile, 
individuals who had travelled abroad were likely to mention cultural-religious 
characteristics of Islam such as “earnest/serious,” “ethnic-costume,” 
“devotional/faithful,” “prayer,” and “dietary restrictions.” 
Number of respondents who had visited countries with large Muslim 
populations, however, was very low. Also, those with experience of traveling were 
likely to have an affinity for different cultures as well. From these, it may be 
extrapolated that being in contact with cultures not their own affected not only their 
views on Islam and Muslims, but rather their overall views of different cultures.5 
As briefly discussed above, the significance test of word frequencies extracted 
words distinctive to certain personal attributes, and revealed differences between 
categories. We went on to consider whether there was a tendency for the attributes 
associated with more moderate attitudes to have been influenced by gender (female), 
age (younger), and overseas travel experience (had experienced). This analysis led to 
the suggestion that some factors had interacted with our results. 
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Table 2: Distinctive words depending on gender 
Rank Male Female 
1 staunch/mindless dietary restrictions 
2 exclusive unapproachable 
3 Arab/Arabia woman/women 
4 terror devotional/faithful 
5 radical/extremist unfamiliar 
6 ― discipline 
 
Table 3: Distinctive words depending on age bracket 
Rank 20-30s 40-50s 60s- 
T1 dietary restrictions unapproachable exclusive 
T2 serious Terror cohesive 
T3 women’s clothing polygamy get together 
T4 prayer radical/extremist ― 
B4 unapproachable ― women’s clothing 
B3 fear ― serious/earnest 
B2 radical/extremist ― predominance of men 
B1 exclusive ― dietary restrictions 
 
Table 4: Distinctive words depending on overseas travel experience 
Rank No Yes 
1 terror serious/earnest 
2 fear ethnic-costume 
3 beard devotional/faithful 
4 dangerous prayer 
5 ― dietary restrictions 
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4-3. Review of relevant factors 
Relevant factors were examined next. In view of the circumstance that almost 
90% of the respondents had no Muslim acquaintances, the sources and content of 
information on Islam were deemed relevant factors. Figure 1 lists the sources 
respondents would use to get their information on Islam. The question asked to 
respondents was where they obtain their information about Islam, (multiple answers 
were allowed). 
Respondents answered as follows (in order of most common to least common 
sources): “TV,” (79.5%), “Newspapers,” (35.7%), “Books/Magazines,” (25.9%), 
“Internet,” (25.6%), “Rumors,” (12.1%), “Radio,” (7.7%), “Muslims in the 
neighborhood,” (6.1%), “Others,” (5.4%), and “Lectures/Classes,” (4.0%). "TV" was by 
far the most important source of information. 
Table 5 presents the cross tabulation of information sources by gender and age 
group. There were significant differences between male and female respondents on the 
sources they use to get their information. Males were more likely than females to get 
their information from the following: “Radio,” “Newspapers” “Books/Magazines,” and 
the “Internet.” There were also significant differences between different age groups on 
their use of the “Radio,” “Books/Magazines,” and the “Internet.” The two older age 
brackets were more likely to choose "Radio" and "Newspapers." The over-60 age 
bracket was less likely than other age brackets to get information about Islam from the 
“Internet.” Moreover, respondents in the 20-30s age bracket tended to get their 
information from “Others,” that is, sources not listed in this survey question. 
 
 
Figure 1: Sources of information on Islam (Q28, Multiple answers) 
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Table 5: Relevant factors (Q28 Sources of information on Islam (Multiple answers)) 
  
No. of 
respondents 
TV Radio Newspapers 
Books/ 
Magazines 
Gender 
male 147 75.5% 12.2%*** 39.5%* 29.9%* 
female 178 70.2% 2.8%*** 27.0%* 18.5%* 
Age 
20-30s 123 69.9% 3.3%* 22.8%** 21.1% 
40-50s 128 70.3% 7.0%* 35.9%** 25.8% 
60s- 63 80.8% 13.7%* 43.8%** 24.7% 
  
Internet 
Lectures/ 
Classes 
Rumors 
Muslims in the 
neighborhood 
Others 
Gender 
male 29.9%* 2.7% 8.8% 4.8% 3.4% 
female 18.0%* 4.5% 12.9% 6.2% 6.2% 
Age 
20-30s 27.6%** 5.7% 9.8% 5.7% 8.9%* 
40-50s 28.1%** 3.9% 10.9% 5.5% 3.1%* 
60s- 8.2%** ― 13.7% 5.5% 1.4%* 
Note 1: Gender unknown: one person; age unknown: two persons 
Note 2：Shaded area indicates significant difference present under a Pearson chi-square test (*p<0.05, **p<0.01, 
***p<0.001) 
 
Figure 2 summarizes information respondents most frequently heard in regards 
to Islam. They answered as follows (in order from most frequent to least frequent): 
“Conflicts or incidents,” (50.9%), “History and culture,” (14.1%), “Politics,” (10.1%), 
“Teachings of Islam,” (9.5%), “NA,” (6.6%), “Others,” (2.5%), “Things that happen 
locally,” (2.1%), “Economics,” (1.8%), and “Society,” (1.8%). It was clear that 
“conflicts or incidents” was by far the most commonly raised topic in regard to Islam. 
Table 6 presents the results of our cross tabulation by gender and age group. As 
can be seen, there were significant differences depending on gender and age group. 
Males were more likely to choose “politics” and “conflicts or incidents,” than females, 
while females were more likely to choose “history and culture,” and “teachings of 
Islam,” than males. The two older age brackets were more likely to choose “conflicts or 
incidents,”, while respondents in the 20-30s age bracket were more likely to choose 
“history and culture,” and “teachings of Islam.” It goes without saying that media 
influences and the contents of broadcast reports must also be considered in conjunction 
with the results for Q28. 
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Figure 2: Information most frequently heard in regards to Islam (Q30) 
 
Table 6: Relevant factors (Q30 Information most frequently heard in regards to Islam) 
  
No. of 
respondents 
Politics Economics Society 
Conflicts or 
incidents 
Gender* male 147 13.6% 2.0% 2.0% 57.8% 
female 178 7.3% 1.7% 1.7% 45.5% 
Age* 20-30s 123 9.8% 2.4% 1.6% 43.9% 
40-50s 128 12.5% 2.3% 1.6% 50.8% 
60s- 73 6.8% 0.0% 2.7% 63.0% 
  
History and 
culture 
Teachings 
of Islam 
Things that 
happen 
locally 
others NA 
Gender* male 10.9% 6.8% 0.0% 2.0% 4.8% 
female 16.9% 11.8% 3.9% 2.8% 8.4% 
Age* 20-30s 22.0% 10.6% 0.8% 4.9% 4.1% 
40-50s 11.7% 10.2% 3.1% 1.6% 6.3% 
60s- 5.5% 6.8% 2.7% 0.0% 12.3% 
Note 1: Gender unknown: 1 person; age unknown: 2 persons 
Note 2: * indicates that there is a significant difference present under a Pearson chi-square test (*p<0.05 ) 
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5. Extracting the structure of images of Islam and Muslims held by local residents 
Based on these findings, our next step involved identifying the relative 
positions of keywords that characterized Islam and Muslims. For this purpose, 
correspondence analysis was conducted on the 37 keywords. Correspondence analysis is 
a statistical visualization method for exploring associations among sets of categorical 
variables. The accumulated proportion of all 15 principal components was 63.19%. 
Figure 3 shows the distribution of keywords (first versus second principal 
components). In this analysis, only the relative positions of terms have meaning. In the 
left part of the chart, terms such as “fear,” “dangerous,” “exclusive,” 
“staunch/mindless,” and “radical/extremist,” are located in proximity to “war/conflict,” 
and “terror.” In the right part of the chart are terms such as “eye (an eye for an eye),” 
“dietary restrictions,” “Arab/Arabia,” and “Mecca.”, and there are no emotionally laden 
terms near these words. The horizontal axis, therefore, can be considered to represent 
events and things and the presence or absence (or rarity) of emotions associated with 
them.  
Terms such as “parent-child,” and “polite,” can be seen in the lower part of the 
chart, and “terror,” “beard,” and “family-minded,” in the upper part. Hence, the vertical 
axis can be understood to represent whether the experiences with Islam and Muslims 
were direct or indirect. 
According to the characteristics of the first and second principal components, 
and the distribution of the 37 keywords, there seems to be a tendency in which things 
and situations that evoked some sort of feeling were seriously limited and biased. It is 
also important to note, however, that correspondence analysis uses only the first and 
second principal components out of 15 principal components, and therefore, the results 
may lack some essential information. 
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Figure 3: Keyword distribution chart (1st versus 2nd principal components) 
 
To shed further light on the relationships between the 37 components, cluster 
analysis (using mixed clustering approaches: 1. Ward’s method 2. k-means method) was 
conducted using principal coordinates generated by the correspondence analysis. Six 
clusters were generated as a result. Table 7 shows the keyword cluster classification and 
sets of words in each cluster (Table 7). 
Cluster 1 included words such as “quiet,” “unfamiliar,” “get together,” 
“parent-child,” and “polite.” Cluster 2 reflected negative views concerning “war and 
conflict.” These views were not based on experience of direct contact with Muslims. 
Cluster 3 contained words mentioned in a terror-related context. Words such as 
“beard,” were also included amongst the words “terror,” and “radical/extremist.” These 
words served as a collective representation of stereotypical perceptions of Muslims as 
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radical people. 
Cluster 4 was a combination of relatively positive words, reflecting 
characteristics of Islam and Muslims: “serious/earnest,” “cohesive,” “cool,” 
“discipline,” “unapproachable,” “strict,” “devotional/faithful,” “simple,” and 
“tradition.” It was difficult, however, to determine whether these words had a clear 
association resulting from direct contact. Additionally, from a review of original 
answers, it became apparent that this cluster contained nuanced views, such as 
“different from me.” Overall, this cluster represented views that Islam and Muslims 
were a group with a different way of thinking and a different way of life compared to 
the society and culture the respondents themselves belong to, but were nonetheless 
perceiving this different set of values and traditions in a way that was not necessarily 
negative6. 
Cluster 5 was a combination of general words including “Allah,” 
“Arab/Arabia,” “Qur’an,” “Mecca,” “polygamy,” “woman/women,” “women’s 
clothing,” “dietary restrictions,” “many/a lot of~,” “fasting,” “predominance of men,” 
and “ethnic costume.” No emotionally laden words were included in this cluster.  
Cluster 6 contained only one word—“fear”—which often appeared alone and 
isolated from other words. Identifying the relevance of this vague word was difficult. 
However, it must be understood as a strong, common term, with possible connections to 
various other words. 
Cluster1 was unique in this analysis, in that it contained very specific images. 
The respondents’ original answers contained terms, which in most cases had strong 
connections to experiences in daily life including direct contact with Muslims. 
Each of these clusters had a unique aspect to it, namely the “aspect of 
evaluation based on a respondent’s experiences in a local community,” “aspect of 
negative feelings regarding conflict,” “aspect of a typical image regarding radicalism 
and terrorism,” “aspect of positive evaluation,” “aspect of knowledge,” and “aspect of 
fear.” 
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Table 7: Keyword cluster classification 
 
Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5 Cluster 6  
1 quiet dangerous beard serious/earnest prayer fear 
2 unfamiliar war/conflict terror cohesive Allah 
 
3 get together staunch/mindless family-minded cool Arab/Arabia 
 
4 parent-child exclusive radical/extremist discipline Qur’an 
 
5 polite 
 
“an eye for an eye” unapproachable Mecca 
 
6    strict Polygamy  
7    devotional/faithful woman/women  
8    simple women’s clothing  
9    tradition dietary restrictions  
10     many/a lot of~  
11     fasting  
12     
predominance of 
men 
 
13     ethnic costume  
Cluster1: aspect of evaluation based on experience in a local community 
Cluster2: aspect of negative feelings regarding conflict 
Cluster3: aspect of typical images regarding radicalism and terrorism 
Cluster4: aspect of positive evaluation 
Cluster5: aspect of knowledge 
Cluster6: aspect of fear 
 
 
6. Discussion and conclusions 
There were six clusters of local residents’ perceptions of Islam and Muslims 
identified through analysis of text data using text mining. They were categorized as 
having either an “evaluation based on experience in a local community,” an “aspect of 
negative feelings regarding conflict,” an “aspect of a typical image regarding radicalism 
and terrorism,” an “aspect of positive evaluation,” an “aspect of knowledge,” or an 
“aspect of fear.”  
According to the survey results, very few people have had direct contact with 
Muslims. However, components of their images of Islam and Muslims were 
successfully extracted. From this, we were able to generate six term clusters, which 
showed how local residents structured these images. 
Interestingly, some of the perceptions of Islam and Muslims were positive 
and/or very specific. At the same time, some perceptions were formed without direct 
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interaction with them, and these often tended to be negative or stereotypical. Also, 
relevant factors, such as individual attributes and the sources and contents of 
Islam-related information, had strong influences on the formation of perceptions.  
Therefore, the presence of strong effects from indirect contact must be 
considered an important factor when discussing the results from this study and beyond. 
While it must be mentioned that it is not clear from these findings whether local 
residents treat Muslims negatively due to the images they may have of them, there is a 
possibility that these tendencies could, for example, affect efforts of building mutual 
understanding in local communities. When Muslims are to interact with residents in 
their localities, or when one is to foster mutual understanding among them, it is highly 
likely that the already formed perception must be first overcome. 
According to our findings and discussions, direct contact can generate specific 
opinions, break down stereotypical images, and foster the formation of a diversity of 
perceptions (both positive and negative). It should be mentioned, there is a possibility 
that direct interactions may become the cause of issues to emerge in regards to 
coexistence due to differences in values and behaviors. Regardless of whether this may 
be a reality or not, the effects and consequences of direct contact must be thoroughly 
explored. 
Future challenges related to the research findings presented in this paper are 
as follows: 1) verifying the process by which perceptions and attitudes are formed as 
result of direct contact; 2) modeling the interactions between perceptions and actual 
behaviors; 3) formulating an effective model for fostering mutual understanding by 
further examining relevant factors; 4) examining the similarities and peculiarities of 
different regions within Japan.  
To effectively tackle these, it is vital that interactions between Muslims and 
local non-Muslim residents are also investigated. A qualitative study was recently 
conducted regarding activities Islamic organizations and masjids engage in with the 
objective of developing positive relationships in local communities (Okai 2018). 
However, the day to day social interactions on an individual level remains largely 
untouched. It is ideal that both the non-Muslim residents’ perceptions as well as the 
activities of Muslim communities in its entirety are simultaneously closely examined. 
Ultimately, those results must be combined to formulate a better and more specific 
understanding of the dynamism involved in the social interactions occurring between 
Muslims and local non-Muslim residents. 
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Notes 
1 Matsumoto conducted his study among high school students; however, he presumed 
that overly circulated, one-sided information also had the effect of causing the general 
Japanese population to develop negative images toward Islam (Matsumoto 2006: 202). 
Nevertheless, the question, “How common are negative perceptions of Islam among the 
Japanese population?” has not been fully examined in any study, including this one. 
2 The same survey has already been conducted in two other cities. The first was 
conducted in Gifu City in Gifu Prefecture (Tanada and Okai 2011). The second survey 
was conducted in Imizu City, Toyama Prefecture (Tanada et al. 2012). 
3 Data are based on “Statistical Information of Fukuoka City” by Fukuoka City Hall. 
4 Most of the high-ranking terms were very similar to results from a previous survey, 
one that asked the same question to residents in another city in the Hokuriku District, 
Imizu City, Toyama Prefecture. 
5 In our questionnaire, we asked only whether respondents had had overseas travel 
experience. Other elements such as purpose, reason, and intention (passive/active) 
should also be considered as important factors influencing their perceptions and 
attitudes toward different cultures. 
6 Tanigawa, in his research on Japanese people with experience of living in Islamic 
countries for a long period of time, mentions that several respondents seemed to 
positively evaluate the lifestyle of Muslims while comparing them to the situation in 
Japan and other countries. The positively evaluated aspects included how they were 
"disciplined", "well-mannered", and had "good family relationships" (2009b). 
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要旨 
日本の地域社会における非ムスリム住民の対イスラーム・ムスリム認識 
岡井 宏文 
2019 年現在、日本には 100 ヶ所を超えるマスジド（モスク）が設立されている。各地のモ
スクにおける社会的活動の様相が、近年徐々に明らかになりつつあり、地域社会との関係
構築が課題となっている。しかし、地域住民のイスラーム・ムスリムに対する態度やイメ
ージは、これまでの研究の中で十分に明らかにされてこなかった。そこで本研究は、モス
ク周辺に居住する地域住民のイスラーム・ムスリムに関するイメージの構造を探索的に明
らかにすることを目的とした。この目的のため、テキストマイニングの手法を用いて、イ
スラーム・ムスリムイメージを構成する概念の抽出を行った。その結果、6 つのクラスター
が析出された（「評価（地域での接触・経験）」「否定的評価（紛争・非経験）」「表象（過激
派やテロリズム・非経験）」「評価（伝統・特徴）」「知識」「否定的感情（恐怖）」）。これら
のイメージは、回答者の 9 割以上が「ムスリムの知り合いがいない」なか構築されたもの
である。紛争・事件などのメディア報道との関連が示唆されるクラスターが認められるも
のの、地域におけるムスリムとの接触経験に基づくクラスター（「評価（地域での接触・経
験）」）が析出されたことが特徴である。今後は、今回明らかとなったイメージが、地域社
会におけるムスリムと非ムスリム住民との相互行為の中でいかなる変容を遂げるのかを検
討する必要がある。 
 
 
 
 
